Some Visual Communications Tools

The English language

Sometimes a word 
can be worth 
a thousand pictures

color


hue


saturation 

(intense vs gray)


bright vs dark


warm vs cool


contrast


solid vs transparent


reflectance


mixing


gradation


marbling

objects


symbols


type


photography


illustrations/drawings

point


line


shape


form


height


width


depth

composition


point of view


high vantage point vs low vantage point


rule of thirds


golden mean


alignment


perspective


cropping


overlapping elements


figure vs ground

qualities


simplicity vs complexity


direction


horizontal


vertical


diagonal


receding


approaching


active vs passive


geometric vs organic


new vs old


architectural


random


distance


movement


rhythm


texture


flow


pattern


repetition


cluster


improvisational


planned


structure vs order


hierarchy


novelty vs routine


distraction


emphasis


horror vaccui

alignment


sharp vs soft


focused vs out of focus


advance vs recede


space


distance


medium (what it is made out of/created with, like oil paint)
medium (print, TV, web, performance)

line quality (what the line looks like)

emphasis


relationship (between 
objects)


relationship (between 
ideas about objects)

style


tension vs calm


stable vs unstable


fast vs slow


exciting vs dull


louder


softer


staccato


sculptural


contour


silhouette


scale


volume


roundness vs flatness
Type/Text


Roman alphabet


pictograms


hieroglyphics


upper and lower case


condensed vs expanded


bold vs light


italic vs roman


quality of handwriting


serif vs sans serif

headline vs body vs
caption vs disclaimer


shape


regular vs irregular


easy to read vs 

hard to read


easy to understand vs 
hard to understand


complexity


classical vs modern


style (classification)


style (time period)

humanistic vs. rational
Light


shadow


direction


strength


color


size of source


closeness to object being illuminated


diffusion


gradient


atmosphere (foggy, 

clear, etc.)

fluorescence


luminescence


multiple light sources

Other Senses (through words and/or images)


visualized taste


visualized touch


visualized hearing (BAM! POW! “nails on blackboard”)


visualized smell

Audience

If a design falls in the forest & no one sees it…

Rods & cones
Shared genetics

Shared society/culture
Shared history

Shared industry

Stereotypes

Cliches
Dissonance
