
Ads
From Communication Arts Ad Annual 2008 

and elsewhere



Pay attention to

• The idea

• The headline (if there is one)

• The image (style, point of view, 
composition, how type is placed on it)

• The logo and tagline and how they 
are used and positioned



Features of product















It’s how you put it together.

minneapolis college of art and design | 

®





Copy













Appealing to culture















Celebrities



















Fresh Viewpoint



Humor
















